BRIEFING
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Indian Ecomark Scheme
— The Need for an Alternative Framework

While the world market has become progressively anti-pollution and eco-conscious, ‘Greenness’ seems| just not
viable in India. The Indian Ecomark Scheme has not caught the fancy of the buyer or the industry, even after 15 years
in existence. Only a very few manufacturers of various products like paper, pulp, leather and wood particle board
have applied and got the Ecomark licence. But none of these manufacturers find much utility of the ‘matka’ (earthen
pitcher) coupled with the ISI mark on their package. Moreover, there is no consumer demand for the products with
an applied Ecomark. Without the incentive of greater demand for products, a manufacturer will not apply|for an
Ecomark licence, especially for some products, since greater investment is needed to reach the high sfringency
standards for acquiring an Ecomark licence. In addition, with no political backup, the Ministry of Environment and
Forests (MoEF) has been unable to maintain the momentum and subsequently the Scheme has failed to acquire
adequate support of the Ministry of Finance. Currently, the Indian Ecomark Scheme has turned into a stalemate
situation with lack of interest of most of the stakeholders.

I. Introduction In 1991, India too launched its own eco-labelling scheme
The demand for “environment-friendly” products and thealled “Ecomark” for easy identification of environment
urge to protect the environment developed in the late 197@r&endly products. The criterion follows a cradle-to-grave
due to the rise in awareness for a safe and clean environmapproach, i.e. from raw material extraction to manufacturing,
Such awareness gradually opened the doors for marketsdogd to disposal. The ‘Ecomark’ label is awarded to consumer
green or environment-friendly products, whichgoods, which meet the specified environmental criteria and
subsequently led to a new concept called “eco-labels”. the quality requirements of Indian Standards. Any product
with Ecomark is supposed to be the right environmental
Eco-labelling was first initiated by Germany in 1978 with thehoice. However, in spite of its 18 long years of existence, it
release of the “Blue Angel” programme. This programmias hardly caught the attention of buyers. Neither the
intended to enlighten consumers about the environmepoducers nor the consumers are either aware about its
friendly nature of a particular product. It evaluatesgxistence or willing to go for this label. Those who have got
authenticates and standardises “green” claims abouth& license to use the label for their product hardly use the
product’s overall environmental character, and if appropriag&me on their product’s packaging. The reason —no consumer
certifies it as being more environment friendly than most ilemand for such labelled products and hence no profit.
its product category. Apart from quality, information is
provided about the whole life cycle, including generation ofhis briefing paper attempts to make a comparative study of
inputs, production processes, consumption and wagdte existing provisions of the scheme and suggest suitable
disposal. modifications or changes needed with necessary
justifications. This paper assumes vital significance because
By the late 1980s and early 1990s, over 15 independédhe National Environment Policy Statement of India adopted
national and multinational eco-labelling programmes weii@ 2006 has recognised the role of eco-labels in promoting
established. At present, most of the countries, bo#imvironmental conservation. The Policy states that action
developed and developing, have established eco-labelliwguld be taken to formulate “Good Practice Guidelines” for
programmes in many different forms at local, nationagco-labels to enhance their scientific basis, transparency and
regional and international levels. The relevance of thiuitability of requirements for participation and at the same
subject has significantly increased as a result of iténe promote the mutual recognition of Indian and foreign
implications for trade relations, economic development areto-labels, which adhere to the Good Practice Guidelines, to
the environment. ensure that Indian exporters enhance their market access at
lower costs.
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Existing Provision

The scheme will operate on a natior

basis and provide accreditation a

labelling for household and othe

consumer products, which me
certain environmental criteria alon
with quality requirements of the
Indian Standards for that product.

[Stated by Resolution no G.S.R.85 (B
(@)

Comments
aAs per this provision, the Scheme w

rfor ‘household and other consum
etproducts’. However, in practice, the
gis no limitation and the scope of Ecoma
2 covers many intermediate products.

:)For instance, lubricating oils, powdg
coatings, and fire extinguishers relg
more to industrial purchase arn
application rather than individug
consumer use.

ndo provide accreditation and labellin

Suitability of the Scheme: Comments and Recommendations

Proposed Changes

adNeed to include ‘intermediate or even
gindustrial products’ under the
erScheme. This has merits of its own,
resince institutional purchase, for
rinstance by government, of eca

labelled products would boos

demand and have resultant benefi

—

S.

erHowever, for this there is a need for,
telirective to Central and stat
dgovernments and public sectd
| undertakings (PSUs) to accor
preference to the purchase of Ec
marked products, thus taking a ste
towards green public procuremen
Similarly, some incentives like tax
breaks could also motivate industrie
to go for the purchase of produc
labelled with Ecomark. Thesg
initiatives would certainly assist tg
popularise the scheme within a sha
span of time.

The specific objectives of the schen

are as follows:

(i) To provide an incentive fo
manufacturers and importers
reduce adverse environment
impact of products.

(i) To reward genuine initiatives by
companies to reduce adver
environmental impact of thei
products.

(iiif) To assist consumers to becon
environmentally responsible i
their daily lives by providing
information to take account g
environmental factors in thei
purchase decisions.

(iv) To encourage citizens to purcha;
products which have less harmfi
environmental impacts.

(v) Ultimately to improve the quality
of the environment and t
encourage the sustainab
management of resources.

[Stated by Resolution no G.S.R.85 (E

@

néNo trade related concern is espous

as a factor behind the launch of t

Scheme. Though many see eg
olabelling as a non-technical barrier
akrade because it is often linked
environmental agreements, it cég
y actually help promote trade by certifyin
sayuality.
I

neDue to the rise in concern about clima
N change and increase in global debg
on green house gas (GHG) emissio
f one of the objectives should be
r inform consumers more precisely ¢
product-related CO2 footprints.
se
ul

D
e

eAdd the following objectives:

heTo promote trade across borders.
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atdo inform consumers precisely o
tqzroduct related CO2 footprints.
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Comments

Existing Provision

Proposed Changes

Administrative and Organisationad
Structure:

Al The three-tiered system has ofte
resulted in undesired information gaj
due toits intricacy. The communicatio

toamong different branches/ ministries
the government has been ve
inefficient at times, responsibilitie

nehave become diffused and the ent
ct management has been weak. Clg
hecoordination within the implementing
ebody is vital.

2rimproving coordination:

DS

nPeriodic meetings and updating of
ofinformation available to each other
ryneed to be ensured by incorporating
5 specific provisions regarding the
resame under the scheme and making
sseuch meetings and updating
) mandatory.

There will be three stages leading
the award of the “ECOMARK?”:-

1. Asteering committee, set up in tk
MOoEF, to determine the produc
categories for coverage under t
scheme and also formulat
strategies for promotion
implementation, future
development and improvements
the working of the scheme.

Need to consider setting up of an
hendependent eco-labelling board
ereplacing the three-tiered system.
ofThis new, independent board should
ghave an advisory nature and

For example, when the BIS awarded t
infirst set of Ecomark licences to thre
paper products, the CPCB was n
aware of the development. Accordin
e

. A technical committee, set up i
the Central Pollution Contro
Board (CPCB), to identify the

n to the CPCB officials, they learnt abo
| this from the market and then asked fi
> confirmation from the BIS.

utcomprise of representatives of th
oscientific community, and consume
environmental and business group

rl
S.

nd

Also, due to the existing organisation
adopted, including, wherever structure with Inter-Ministerial
possible, inter-se priority between participation, fixing accountability is
the criteria if there be more than complicated. There is no single officig
one. who is 100 percent responsible for t
implementation of the scheme.

specific product to be selected al
the individual criteria to be

A
ne
. The Bureau of Indian Standards
(BIS) to assess and certify th
products and draw up a contra
with the manufacturers, allowin
the use of the label, on payment
afee.

[Stated by Resolution no G.S.R.85 (E
©))

The composition of the Steerin

Committee shall be as follows:

() Secretary, Department o
Environment & Forest§€hairman

(i) Secretary, Department of Civi
Supplies (or his representative
Member

(ify Secretary, Ministry of Industry
(or his representative); Membe

(iv) Secretary, Ministry of Chemical
& Petrochemicals (or his
representative); Member

(v) Secretary, Ministry of Agriculture
(or his representative); Membe

(vi) Secretary, Ministry  of
Information & Broad-casting (o
his representative); Member

(vii) Director General of Technical
Development (or
representative); Member

g Despite the fact that it is mandatory
have at least two consumer groups
f the steering committee, environment
groups have been ignored. As p
| practice followed in other countries liki
);Canada, Sweden, Japan and Germa
environmental groups and consum
groups along with industry group
r should also be part of the scheme
S management.

toNeed to specifically mention aboy
omhe involvement of environmenta
abroups in the steering committee. A
eteast one should represent th
e environmental groups.
iny,

er

S
'S

The exclusion of the Ministry of
Finance from the steering committe
r from inception is regarded a
inappropriate. The Ministry of Financ
could have played a useful role i
determining the feasibility of
| suggestions on incentives and rewat
his more actively. This exclusion has le
to the undermining of the two prim

Secretary, Ministry of Finance (or hi
erepresentative) could be made as
sMember under the steerin
e committee.
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Existing Provision Comments Proposed Changes

(viii) Director General, Council of objectives of the Ecomark Scheme as
Scientific & Industrial| setoutunderthe scheme (i) to provide
Research (or his an incentive for manufacturers to
representative); Member reduce adverse environmental impact

(xX) Director General, Health of products; and (ii) to reward genuine
Services (or his initiatives by companies to reduce
representative); Member adverse environmental impact of their

(®) Development Commissionet, products and processes.

Small Scale Industries (or his
representative); Member

(x) Chairman, CPCB There was no representation of the BIBIS should be a part of the steering

(xi) Not more than five non inthe steering committee nor were theycommittee meetings.
officials, to be nominated by invited to attend the steering committee
the Central government; to meetings.
represent the interests of
industry, consumer groups or
other non governmental
organisations; of which at leas
two will represent consumer
groups; Member

(xii) Officer in charge, “ECOMARK”
in the MoEF.

In case of special requirement of
expertise in specific fields, the
committee may invite-experts a
special invitees.

(7]

The terms of the Committee shall be
for three years or until reconstituted.

[Stated by Resolution no G.S.R.85 (E)-

(3.1.2)]
Composition of the Technical Despite the fact that it is mandatoryNeed to specifically mention about
Committee shall be: that at least two consumer groups beéhe involvement of environmental
() Chairman, CPCB. represented in the technical committeegroups in the technical committee. At
(i) Director General, BIS, New environmental groups have beenleast one should represent the
Delhi; Member ignored. As per practice followed in environmental groups.
(i)  Director, National Environment countries like Canada, Sweden, Japan
Engineering Research and Germany, environmental groups

Institute, Nagpur; Member and consumer groups along with
(iv) Director, National Chemical industry groups should also be part jof

Laboratory, Pune the scheme’s management.
(v) Director General, National Test
House, Calcutta A closer look at the existing Specialists who remain in the
(vi) Director, Industrial Toxicology] composition of the two committeesinstitution till the task is well
Institute, Lucknow indicates that a majority of the membersaccomplished must handle a serigus
(vi) Director, National Institute of| represent government organisationsand complex issue, such as ego-
Occupational Health, Moreover, as government officials arelabelling.
Ahmedabad; Member transferable, there has always been a

(vii) Not more than five non-officials lack of continuity in regard to the
to represent the interest of functioning of specialised officials from
industry & consumer groups, member government agencies or

Cont...




Comments

Existing Provision

of which at least three will
represent the consumer
groups, be nominated by the
Central government.

Officer in charge, (Eco-Mark
scheme) Central Pollution
Control Board.

)

The Committee may co-opt expert:
on different products, as special
invitees.

5

The terms of the Committee shall b
for three years or until reconstituted.

11°J

[Stated by Resolution no G.S.R.85
(B)-(3.1.2)]

ministries. As a result, the momentu

of the scheme has been adverse

affected.

Proposed Changes

y

The BIS shall implement the scheme.

Following shall be functions of the

BIS:

(1) Assess the product for Ecomar

(@ Review suspend or cancel
licence, for the use of the
Ecomark

(3) Make inspections, and take suc
samples for analysis of any
material or substances as may b
necessary to see whether an
article or product in relation to
which the Ecomark has been
used, conforms to the contract
or whether the Ecomark is
improperly used in relation to any
article or process with or without
alicence

K
A

Yy

[Stated by Resolution no G.S.R.85
(E)-(3.1.3)]

etheir

During a study done by CUTS o
Ecomark two years before, the BIS w
asked to provide data on the tot
number of applications made since 19
to calculate the rate of success-a-

vis applications. However,

lack of interest
implementation of the scheme and la
of capacity to update information.

The functioning of the BIS also lack
transparency, and does not provi
room to identify and resolve th

bottlenecks faced in the implementation

of the Scheme. An independent Ec

labelling Board appears a more practic
option for maintaining focus on the
promotion of the Ecomark Scheme and

its transparent functioning. The BI
could be asked to provide experienc
technical staff for such a Board.

the could be involved as Members und
response of the central office wasthis Board.

surprising and reflected inefficiency 3
hit said that ‘such data is not readil
available with the Bureau’. This show
in the

nIndependent Eco-labelling Boar
asmperative to maintain focused
alattention to promote the Ecomar
9cheme with transparency. Th
experienced technical staffs in Bl

o »~
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e

11°

Certification and Licensing:

The terms and conditions governin
operations of licenses including fee
shall be as per the BIS Act and th
regulations framed there under.

e

Hence, the procedure for grant of
license by the BIS under the Scheme
of Ecomark shall be the same as
applicable for grant of license by the

a

One of the factors responsible for tk
apathy shown by the industry towardsneeds to be more simplified.
jy the scheme is the existing complex
s procedure for getting the Ecomatr

license. Unless this entire process
simplified and made less tim

consuming, industry will continue to

exhibit such apathy.

Moreover, many manufacturers refuseDe-link the ISI mark from the

to apply for BIS certification, which is

eCertification and licensing procedur|

(¢

k
is

2

Ecomark.

Cont...
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Existing Provision

Comments

Proposed Changes

BIS under its Product Certificatior
Marks Scheme.

Testing and certification shall b
carried out by the BIS. For produg
categories, which have the Indig
Standards mark, the BIS will ordinaril
complete the task of certificatio
within a period of three months
Products certified as eligible for th
ECOMARK shall be licensed to carr]
the ECOMARK for a prescribed timg
period.

The product shall be reassessed a
the prescribed period and the licen
fee shall have to be paid again for t
mark.

[Stated by Resolution no G.S.R.85 (E
@]

n a prerequisite for getting the Ecoma
license. They find the procedur
cumbersome and expensive. In t

e interest of the Scheme, the procedu

ctfor awarding license for eco-friendly

nproducts needs to be simplified. Th

y requirement for the ISI mark should n

N be mandatory for the award of th

. Ecomark.

O <<

fter

rk

ne
e

=

Ot

The Criteria for Ecomark:
Environmental criteria for eact
product category will be notified by
the Central Government and later ¢
shall be translated into India

Standards by the BIS. The criter

shall be for broad environmenta

levels and aspects, but will be speci

at the product level. Products will b

examined in terms of the following

main environmental impacts:

(a) That they have substantially le
potential for pollution than othe
comparable  products i
production, usage and disposa

(b) That they are recycled, recyclabl
made from recycled products ¢
biodegradable, where comparah
products are not.

(c) That they make significan
contribution to saving non;
renewable resources, includin
non-renewable energy sourceg
and natural resources, compar
with comparable products.

(d) That the product must contribut
to a reduction of the advers
primary criteria, which has thé
highest environmental impag
associated with the use of th
product, and which will be
specifically set for each of th
product categories.

The Scheme needs to be made m
n dynamic and forward looking throug
periodic revisions of criteria on th
orbasis of wide stakeholde
n consultations, say every five year
aThis process of revision should b
1l made public to enable interested part
icto contribute to the setting up of criteri
eand place grievances, if any, on tk
) table. The EU Flower, for instance, hg
a long drawn out process that usua
ssstarts one year in advance of acty
r concretisation of criteria. ‘Five years
1 is suggested on the basis of tf
l. experience of other countries. A lowg
enumber of years would constitute tg
rshort a time period and can pog
lemanagerial problems for the schen
since revision of criteria takes more thg
t ayear, even if done efficiently. The EU
for instance, changed the duration
gthe mentioned term from 2-3 years tg
2gyears because of difficulties facin
edoth the producers and Agency.

eThis system of revision could brin
e about clarity and better the participatia
> of the interested parties in th
t implementation of the Ecomark Schem
eThis periodic revision is vital for

products characterised by rapid
e changing technology such a
electronic items. This will also motivat

ordeed for mandatory periodi
h revisions of the criteria for eac

r of every five year.
S.
eThere should also be a provision f
es separate one-stop interacti
awebsite for the Ecomark Schem

asEcolabel, or Oeko-tex. This shoul

alabel to both the consumers and t
" producers; including the list o

2rproduct specific parameters, and t
olike.

5e

ne

an

J,
of
5

0

J

e product category at the completig

neanodelled on the lines of the EL

Iyprovide all information relating to the

ngproducers labelled, testing centre

5 2 ¢

ne

Cont..




Existing Provision

Comments

Proposed Changes

In determining the primary criteria fg

a product the following shall be take

(a) Production process includin
source of raw material;

(b) Case of Natural Resources;

(¢) Likelyimpact on the environmen

(d) Energy conservation in th
production of the product;

(e) Effect & extent of waste arisin
from the production process;

() Disposal of the product and it
container; and

(g) Utilisation of “Waste” and
recycled materials; (h) Suitability
for recycling or packaging; and (
Biodegradability.

The criteria shall be reviewed fror
time to time. The draft criteria shall b
released for public comments for
period of 60.

[Stated by Resolution no G.S.R.85 (B
©)

r and encourage industry to attain|a
nhigher gradation. Government should
g link such promotions with incentives
in the form of excise duty exemptio
rebates, and preferential purchase|or
: even tax holidays. In addition, the
e proposed criteria should also take into
account existing Indian standards that
g cover such product categories. The
specific criteria of say impurity levels
s in the products have been made stricter
without adequate basis.

n The whole process of developingThe current convoluted process of
e criteria for the grant of an Ecomark developing criteria needs to be
alicense is certainly complex and timesimplified.

consuming.
H)-The steering committee initially decides

the technical committee develop the
desired criteria. The draft criteria are
then placed before the steering
committee for comments. The
comments are sent back to the technical
committee which incorporates those
comments and then sends it back|to
the steering committee. The steering
committee then notifies it for publig
comments. The comments received
from the public are sent to the technigal
committee by the steering committee.
The technical committee includes these
comments and finalises the criteria. The
criteria are then returned to the steering
committee for final notification. The
BIS, subsequently, translates the
product specific specifications into
Indian Standards for the Ecomark
certification.

As a consequence, it was found that
during the initial years after the launch
of the Scheme, proper attention could
not be given by the three bodies to the
popularisation of the Scheme in an
effective manner.

Cont...




Comments

Existing Provision

Period of Award:
The label shall be awarded for

minimum period of one year and shg

roll forward annually. The BIS has th

powers to withdraw the licence at ar
time if they find any misleading
information. The award may also b

withdrawn in case of any change
criteria due to the advancement

technology or any other valig

reasons, in consultation with th

technical committee. The time perig

of the award may be reviewed fro
time to time.

[Stated by Resolution no G.S.R.85 (B
®)

aperiod of validity of the license when

process of procedures to obtain t
ofenjoyed for a fair amount of time.
)
e
d
m

It may be beneficial to increase th

allis been issued for the first time to attra
e industry participation. Moreover, afte
wyundergoing the complex and length

elicence it is generally desired that th
nbenefits of having a licence must L

Proposed Changes

elnitial period of license should be
t extended to two or three years.
iCt

r
y
he
e
e

The Logo:

An earthen pot has been chosen
the logo for the Ecomark Scheme
India. The familiar earthen pot uses
renewable resource like earth, do
not produce hazardous waste al
consumes little energy in making. It
solid and graceful form represen
both strength and fragility, which als
characterises the eco-system.

As a symbol, it puts across it
environmental message. Its imag
has the ability to reach people af
can help to promote a greate
awareness of the need to be kind
the environment. The logo for th
Ecomark Scheme signifies that tk
product, which carries it, does th
least damage to the environment.

[Stated by Resolution no G.S.R.85 (B
@)

Question does arise about th
asuthenticity of the earthen pot that
nused as a logo to depict th
aenvironment friendly nature of th
eproduct that it endorses. The bas
ndjuestion is whether it really put acro
sits environmental message
tsenvisaged?

0

.

(e

This fundamental question arose bas

s associated with an earthen pot:

ye®* Depletion of fertile soll

nd® Inefficient energy consumption

2r® Short service life

t® Improbability of recycling

e® Property of not degrading back

e the original soil (Pottery from

e ancient civilisation provides crucig
archaeological evidence)

on certain undeniable facts that are

eNeed to reconsider the logo due to
isthe message it conveys.

e

a)

ic
SS
1S

ed

[e]

Consumer Awareness:
The MoEF shall take appropriat:
measures to launch a country wic
mass awareness campaign, includi
encouraging consumer group
Assistance will be given to consume
organisations for comparative testir
of products and dissemination ¢
information to the public.

[Stated by Resolution no G.S.R.85 (B
@)

One of the major challenges for th
e success of any eco-labelling scheme
lats popularisation, i.e. raising
ngwareness among producer
s.consumers and the society at larg
erEcomark, as a concept, would not wg
gunless consumers are aware about
yfimportance and demand produc
bearing the mark.

)-However, the process of educatin
consumers to demand environmenta
sustainable products is a gradual o

eNeed to develop an appropriate, we

 isargeted and continuou

J communication strategy to rais

sawareness.

je.

rkAn effective National Awareness
itSampaign should be carried out to

tgaise both consumer and industrial
awareness and demand for the
Ecomark.

Uy

D

g
lyThe government should suppo
neublic awareness programmes al

rt
nd

Cont...




Existing Provision

Comments

Proposed Changes

and will not be achieved overnigh
since it takes time for such culture
take root.

tenvironmentally responsibl
toprocurement schemes on a long te
basis. They should make peop

a big issue.

realise that product sustainability |i

the ISI Mark and the Eco-logo.

(As laid down under the Scheme)

Under the Scheme of Ecomark, thelt was observed by several members
Standard Mark of the Bureau shall bethe technical committee that th
single mark being a combination of Ecomark certification should be

separated from the ISI certification 3
the standards for quality, performan
and safety were already in-built in th
Ecomark criteria, and that this cou
have been done by amending the B
Act 1986 as has been done for Ecom:
Scheme (EMS) certificatidn

oEcomark Scheme should have a sin
emark — Eco-logo. The need for 1S
e certification should be done aw3
aswith.

ce

e

d
IS
ark

1y

The following fees are required to h

paid to the BIS for obtaining th

Ecomark:

® Application fee of Rs 500 pe
application, which is non-
refundable;

r

laboratories for the sample

Annual license fee at the rate
Rs 500 per license;

of Rs 300 per application when
license is due for renewal; and

Marking fee, depending upon th
guantum of the annual productig
of the license.

(As laid down under the Scheme)

aY

Renewal application fee at the rate
a

S5 @

elt would be better to initially go for

license fee waivers to attract indust
participation.

The cost of testing charges varies frg
product to product; however accordin

Testing charges of the independento the respondent from Madhya Bhar
s Paper Mills it should not be a deterrin
drawn prior to the grant of license;
ofutility of the entire Scheme.

factor if companies understand th

License fee waiver for first time
ryapplicants.

And /Or;
m
gTesting charges of the independe
afaboratories could be reduced to
gpercent of the original charges for fin
etime applicants.

And;

application fee for small and mediun

friendly traditional producers.

There should be provision for lowe

sized enterprises (SMEs), and ec

2nt
25

n}

=

-

o_

16 product categories taken in

scheme:

Soaps & Detergents
Paper

Food Items
Lubricating Oils
Packaging Materials

oSO whE

Coatings

Batteries
Electrical/Electronic Goods
Food Additives

0. Wood Substitutes

. Cosmetics

12. Aerosol Propellants

13. Plastic Products

B © N

Architectural Paints and Powder

oCriteria development for so man
consideration under the eco-labellingproducts resulted in both inadequa

attention to awareness generation
the Ecomark, with most efforts directe
towards criteria development, and al
a loss of focus during criteria
development as it had to be complet|
at a fast pace.

A better approach would have been
start with an even lower number ¢
product categories. The categori
initially chosen for such a schem
should by common consensus |
those that on the basis of a life cyg
analysis (LCA) carry the maximun
adverse environmental impact. Secof

y Go for a lesser number of produ
tecategories that have larger impact

dThe Thailand green label, which wa

santroduced in 1993, initially focuse

a on 9 products and at present this la

eds far more successful than th
Ecomark introduced during the san
period. At present, the Thai Gree

td_abel criteria have been achieved {

nf 32 product categories, while study

esinderway for another 11 produ

ecategories.

be

le

X

nd,

Cont..

1 Sudhir K Ghosh, Director, Menaka Environment Management Services, Bhopal and former Officer-in-charge of Ecomark

Scheme in CPCB

ofhe environment and consumption.
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e
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Existing Provision Comments Proposed Changes

14. Textiles the total consumption of suc
15. Fire-extinguisher identified products/categories in the
16. Leather country should be significant. Third,

an equal emphasis should be plaged
(As laid down under the Scheme)| ©n the inclusion of consumer goods

so that individuals could be induced

to express their environmental concern
through informed action.

Conclusion Also a reasonable fee that is assessed fairly without any
The procedure of developing and adopting eco-label criteidscrimination on the grounds of size, location and/or other
needs to be thoroughly changed and simplified. There neddstors do play a crucial role while attracting industry
to be more involvement of stakeholders in the procesgarticipation.
thereby increasing ownership and self-regulatory aspects
of the scheme. At the same time the administrative burd#volvement and support from environmental and consumer
currently on the government bodies needs to be reduc®GOs and also the media are other key factors that have
The role of the government should be restricted to that ofantributed to increasing the level of consumer awareness
facilitator and a provider of incentives to industriegegarding environmentally preferable products in most other
contributing to environmental improvement. Also, synergiegountries. In a country where consumer awareness of
with existing eco-labels at the international level need to lggvironmental issues is low, it is difficult to convince
addressed. There is a need to put some limit on the cos@gnpanies that there is any advantage to be gained from an
and fees which the applicant needs to pay while applyiggo-label. Some initial awareness education is vital prior to,
for the label. or in conjunction with, the re-introduction of eco-labelling.
Beyond eco-label recognition by consumers in the form of
As mentioned, a programme such as eco-labelling, whichigusehold products, institutional and industrial purchases
a voluntary policy instrument to achieve environmentaf eco-labelled products are a key success indicator. Greater
goals, needs to offer something positive to the busing#apacts have been realised in most countries when eco-
community to ensure their maximum participation. Théabelling criteria have been used as guidance tools for
manufacturers and retailers should be made to realise tighgntifying greener products for government procurement
participation in such a programme would enhanca&nd institutional purchasing. Hence, any form of inducement
competitiveness in the market place, thus enhancing th&rgo for green products should begin from the government,
brand image. Credibility aspects are more important to thepnce the scheme has been re-imaged!
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