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An easily understandable booklet titled ‘Trade Made Easy’ (TDP Campaign Kit) was 
prepared in local language by Unnayan Shamannay, launched and distributed in the national 
dialogue held on August 31, 2006. As discussed in Nairobi meeting held in March 2007, two 
small focused group meetings had been planned to organize under TDP project by Unnayan 
Shamannay in 2007 i) One with journalists in May 2007 and ii) Another with business groups 
in September 2007.  As per TDP activity chart 2007, a day-long TDP Campaign Kit sharing 
workshop was held on May 24, 2007 at the conference room of Unnayan Shamannay in 
which the keynote paper was presented by M. Abu Eusuf, Assistant Professor, Department of 
Development Studies, University of Dhaka and TDP project coordinator, Unnayan 
Shamannay.  

23 journalists representing various print and electronic media attended the workshop. Dr. 
Selim Raihan, Department Of Economics, University of Dhaka, was present as special guest 
in the workshop. 

After presentation of the keynote paper, the participants were divided into two groups to 
discuss on the following issues:  

Group 1 

� Is there any demand from the public to know about trade related news from the 
media? What type of trade related news the public look for?  

� What is the current status of trade related news covered by the media?  

� How media (both electronic and print) can help make trade related news interesting?  

 

Group 2 

� Do journalists require any capacity building support to cover news items related to 
trade? 

� What type of support currently available for the capacity building of the journalists?  

� Who could provide such support and how?   
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The main findings of the group presentations are as follows:  

 

• Nowadays people generally desire the right information regarding trade related issues 
in order to forecast the future economic scenario. But information gathering is 
unreservedly influenced by the socio-economic condition of a country. For instance, 
at this moment citizens of Bangladesh are apparently concerned about the price hike 
and they expect relevant information and guidelines in order to take any pragmatic 
step to get out this crucial situation.  

• In Bangladesh, there is no identical demand for trade related news. But in general 
people's demand is according to the market condition. Suppose at this moment 
burning issues are the soaring price of commodities, budget and foreign direct 
investment (FDI). Among these issues majority of the people like to read price related 
news in the newspaper.  

• Recently, the budget also draws huge attention, as it is closely associated with the 
financial activities of all people. On the other hand, certain people regularly search for 
the news of stock market, currency exchange rate, corporate dealings etc. for their 
professional purposes.  

• The media plays a vital role in disseminating trade related news to the general people. 
The current status of the trade related news covered by the media is quite impressive. 
Electronic media regularly telecast business news; business talk shows and print 
media frequently publish analytical news, write-ups of prominent economists in order 
to create awareness among the people.  

• In many circumstances, the way news is presented seems to be difficult for people to 
understand the actual idea. Not only that, distorted information creates dilemma and 
sometimes overshadows the reputation of the country.  

• General people will be greatly motivated by trade related news if the media make 
these sorts of news more interesting. In this regard, investigative reporting can play a 
substantial role to bring unprecedented impact among the people.  

• In order promote the above-mentioned strategies, journalists will need to enrich their 
knowledge and expertise.  In this regard, hands on training workshops can increase 
their efficiency. Concerned organisations can share this responsibility with media in 
order to enhance the capacity of the journalists.  

• At this moment a capacity building scheme is not widely implemented by the media 
due to some limitations. But this situation is not equally true for renowned electronic 
and print media.  

• In the case of capacity building, the government can allocate funds for promising 
journalists to take part in offshore training programs. Apart from this, media can 



 3 

increase the frequency of the training programs as well as create ample opportunities 
for fresh graduates of journalism in order to accomplish their internship.  

 

Finally, Dr. Selim Raihan highlighted the importance of training workshops to enhance the 
quality of trade related reporting by the journalists in Bangladesh. He mentioned that sharing 
the TDP campaign kit with journalists can improve the standards of economic reporting, 
facilitate the dissemination of correct, appropriate, and useful information, promote 
knowledge base, build awareness and so on.  

He added that the state of the knowledge of journalists is extremely important as they deal 
with very delicate issues for the society and economy as a whole. However, the 
understanding of journalists in Bangladesh is widely recognised to be not satisfactory. 
Investigative journalism on economic and trade-related issues by journalists is rarely 
undertaken. Similarly, in the conducted interviews, both the journalists and the electronic 
media professionals appear to be passive in the presence of any effective interaction. On 
matters related to such issues as WTO agreements, preferential schemes, regional 
cooperation, etc. useful and informative economic features are generally absent. Because of 
these limitations, the newspapers and electronic media cannot facilitate the formation of 
public knowledge base. Hence, the workshop was intended to change the way economic 
journalism is carried out in Bangladesh. He also mentioned that this type of workshop should 
be organised in a regular manner to provide an intensive and interactive training to the 
journalists on important trade related issues.   
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Sharing TDP Campaign Kit with the Journalists 
May 24, 2007 

Participants’ Names, Addresses, E-mails & Contact Numbers 
 

Sl No Name/ Designation/Organization Address 

1. 
Md. Naim Mostofa 
Staff Reporter, E-Biz (Computer Magazine) 
 

C/O- Md. Anisur Rahman 
Taxes Zone-2, Dhaka (Computer Cell) 
2nd 12 Storied Bldg. (1st Floor), Segunbagicha 
Dhaka-1000 
Cell: 0191201087, 01817144189 
E-mail: aungshu_bd@yahoo.com 

2. 
Edward Apurba Singha 
Reporter, The Daily Star 
 

House # 147/L-2, East Raja Bazar 
Farmgate, Dhaka-1215 
Tel: 9132711 
Cell: 01720959602 
E-mail: Edward_singha@yahoo.com 

3. 
Amin Al Rasheed 
Staff Reporter, The Daily Jaijaidin 
 

Rahman Villa (2nd Floor), Seikh Saheb Bazar 
Road 
Azimpur, Dhaka – 1205 
Tel: 8621655 
Cell: 01711174372, 01818300090 
E-mail: amin_jjd@yahoo.com 

4. 
Mohammad Shamsuzzaman Farazi 
Sub-editor, The Daily Ajker Kagoj 
 

719/A, Satmosjid Road, Dhanmondi, Dhaka-
1209 
Cell: 01716575549 
E-mail: safedfarazi@gmail.com 

5. 
Md. Riaz-ur-Rahman 
Sub-editor, The Daily Ajker Kagoj 
 

719/A, Satmosjid Road, Dhanmondi, Dhaka-
1209 
Cell: 01818078724 
E-mail: riazmilton@yahoo.com 

6. 
Ms. Manimala Khatun 
Freelance Journalist (working with Bangla Vision TV) 
 

C/O- Moral Kamrul Hasan Bayezid 
9, Kathal Bagan Bazar (2nd Floor), 
Dhanmondi, Dhaka-1205 
Cell: 01717370822, 01712626198 

7. 
Md. Mostafizur Rahman 
Sub-editor, Ajker Kagoj 
 

719/A, Satmosjid Road, Dhanmondi, Dhaka-
1209 
Cell: 01716196227 

8. 
Ruhul Amin Rasel 
Staff Reporter, The Weekly Ekota 
 

Mukti Vaban (5th Floor), 21/1, Purana Paltan 
Dhaka-1000 
Cell: 01190255966 

9. 
Arifur Rahman 
Desk Reporter, International Page, The Weekly Ekota 
 

Mukti Vaban (5th Floor), 21/1, Purana Paltan 
Dhaka-1000 
Cell: 01913440955 

10.
Md. Parvez Hasan Tarafder 
Reporter, Bangladesh Television 
 

House # “KIMIRAJ” (Ground Floor), Road # 
125 
Crescent Road, Dhanmondi, Dhaka-1205 
Cell: 01712005290 
E-mail: parvez_mcru@yahoo.com 

11.
Shamsur Rahman 
Staff Reporter, Islamic Television 
 

298/8-A, Middle Pirerbag (3rd Floor) 
Jheelpar, Mirpur, Dhaka-1216 
Tel: 8053803 
Cell: 01914064627 
E-mail: arefin18@yahoo.com 

12. Farida Baktiyara 474/2/A, East Goran, Khilgaon, Dhaka-1219 
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Desk Reporter, The Daily Sabuj Sylhet 
 

Tel: 7290858 
Cell: 01716659070 
E-mail: farida_baktiyara@yahoo.com 

13.
Al Mahmud 
Sports Reporter, The Daily Sabuj Sylhet 
 

519, Muhsin Hall, Dhaka University 
Cell: 01818764610 

14.
Jannatun Nisa 
Fellow of Salma Sobhan Fellowship (Electronic Media) 
 

C/O- Abdul Hakim 
690/1, North Shajahanpur (3rd Floor) 
Dhaka- 1219 
Cell No.: 0152541316 

15. Repon Khan 
Freelance Journalist 

Lecturer, Primeasia University 
25, K M Das Lane, Tikatuli, Dhaka 
Tel: 7167296 
Cell: 01818069306 
E-mail: reponkh@yahoo.com 

16.

Arifa As Alam 
Contributor, The Daily Sangbad 
Student of MSS (Political Science), Eden Mohila College 
 

C/O- Abdul Hakim 
690/1, North Shajahanpur (3rd Floor) 
Dhaka-1219 
Tel: 8332790 
Cell: 0152600734 
E-mail: alpha.arzu@gmail.com 

17.

Muhammad Mosharrof Hossain 
Contributor, The Daily Prothom Alo 
Student, Dept. of Mass Communication & Journalism 
 

379, Zahurul Huq Hall, Dhaka University 
Cell: 01816278704 

18.
Amena Khatun 
Student, Dept. of  Journalism (MSS), DU 
Freelance Journalist 

326, Begum Fajilatunnessa Mujib Hall, Dhaka 
University 
Cell: 01712656983, 01711699992 

19.
Jinat Pervin 
Student, Dept. of Economics 
Freelance Journalist 

409, Kuwait Maitree Hall, Dhaka University 
Cell: 01912962910 

20.
Shirajum Munira 
Student, Dept. of Economics 
Freelance Journalist 

316, Kuwait Maitree Hall, Dhaka University 
Cell: 01712819747 

21.
Snigdha Madhuri 
Student, Dept. of Mass Communication and Journalism 
Freelance Journalist 

208, Kuwait Maitree Hall, Dhaka University 
Cell: 01716618887 
E-mail: snigdha_mcj@yahoo.com 

22.

Momena Akhter 
Completed MA in Communication and Journalism 
Chittagong University 
Freelance Journalist 

C/O- Habibur Rahman Mazumder 
436, Dakkhin Monipur, Mirpur-2, Dhaka- 1216 
Cell: 01716585707 

23.

Nafisa Ahmad 
Student, Dept. of Economics (1st Year) 
Dhaka University 
Freelance Journalist 

House # 81/A, Road # 9/A (New) 
Dhanmondi, Dhaka 
Cell: 0177104106 
E-mail: adto34@hotmail.com 

 
 


